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Regardless of whether you are 
launching a town home, multi-family 
or new custom home project, here 
are the keys to success.



• Use storytelling or narrative to 
communicate your message 
through your marketing

• The goal is to make the viewer  
feel something

• Inspire them to take action

• Audience should care about  
your brand  — humanize 

Every project 
needs a story.



Create a  
great brand.

• Visual identity and messaging 
should be unique and memorable

• Capture aesthetic of architecture

• Embody the developer’s vision   
for the project

• Resonate with your respective  
target market

• High quality design is crucial 



Design 
and build a 
contemporary, 
responsive 
website.

• Easy to use navigation

• Lead capture

• High quality images and videos

• Relevant property and  
neighborhood information

• Create excitement for the project

• Matches your brand 

• Utilizes best practice in UI/UX

• Create a blog and establish  
thought leadership



Remember, your brand is what other 
people say about you when you are 
not in the room.



Create 
compelling  
video content.

• Puts the project in perspective  
and gives further context

• Helps audience envision 
themselves living there and/or 
shopping there

• Dynamic content like video has 
higher engagement

• Lifestyle, drones, etc.
 
• Quicker, DIY videos are also 

useful for walkthroughs and  
a more personal touch 



Engage your audience and create 
buzz with Social Media and Public 
Relations efforts.



Generate 
Awareness
through PR.

• Control the conversation

• Generate unprecedented buzz

• Publicize significant milestones

• Provide the media & potential 
residents with a “behind the  
scenes” inside look

• Position executive management 
as expert voices and innovative 
thought leaders



Communicate 
your brand & 
engage with  
Social Media.

• Show a variety of images and  
videos of each project/property

• Create a buzz with live content

• Target the right audience with  
paid social advertising

• Utilize influencers to reach  
a wider audience.

• Visually tell important stories  
about the surrounding area, 
thought leaders, and more



Consider 
a digital/
traditional 
advertising 
campaign.

• Integrating advertising mediums 
allows for a more diverse 
audience reach

• Helps spread brand awareness 
throughout the market

• Can generate additional buzz  
about the project

• Email marketing campaigns are 
always great touchpoints



MATTISON ESTATE
CLIENT CASE STUDY

Developer:        The Goldenberg Group  
Project Type:    Carriage Homes & Villas 
Location:         Ambler, PA 
Services:                 Branding, Website & Collateral



final logo design



responsive website design



brochure design



LINCOLN SQUARE
CLIENT CASE STUDY

Developer:         Alterra Property Group & Kimco Realty 
Project Type:    Mixed-Use/Multi-Family  
Location:         South Philadelphia 
Services:                 Branding, Website, Collateral, PR & Social Media



responsive website design

http://


final logo design business card design



sales brochure design



window signage design



coaster designout-of-home advertising design



PR placements



social media posts



social media posts



OLDCITYLIVING.COM 
(LIPPENCOTT ALLEY & BLACKHORSE ALLEY) 

RITTENHOUSELIVING.COM 
(MODERNA & LOGAN 23)

CLIENT CASE STUDY

Developer:                    U.S. Construction 
Exclusive Realtor:    The McCann Team 
Project Type:          Lippincott Alley, Black Horse Alley, Logan 23, Moderna  
Location:               Old City, Philadelphia  
Services:                          Landing Pages, Public Relations & Social Media



social media posts



social media posts



NBC10 Segment



responsive website design

https://www.rittenhouseliving.com/


DELWYN
CLIENT CASE STUDY

Developer:                            Federal Realty 
Property Manager:    Greystar 
Project Type:             Multi-Family  
Location:                  Bala Cynwd, PA 
Services:                                 Public Relations & Social Media



PR placements



social media posts



THE OVERLEA
CLIENT CASE STUDY

Developer:                            Blake Development Group 
Property Manager:    The Whetzel Team 
Project Type:             Townhomes 
Location:                  Erdenheim, PA 
Services:                                 Social Media



social media posts



social media posts



social media posts



BRIDGE ON RACE
CLIENT CASE STUDY

Developer:                            Brown | Hill 
Property Manager:    Greystar 
Project Type:             Mixed-Use/Multi-Family 
Location:                  Old City, Philadelphia 
Services:                                 PR, Social Media, Photography



PR placements



influencer event posts



social media posts



social media posts



THE ALEXANDER
CLIENT CASE STUDY

Developer:                            PRI 
Property Manager:    Greystar 
Project Type:             Mixed-Use/Multi-Family 
Location:                  Center City, Philadelphia 
Services:                                 PR, Social Media, Videography



videography

https://vimeo.com/329895231


influencer event photos and posts



PR placements



social media posts



social media posts



1919 MARKET
CLIENT CASE STUDY

Developer:                            LCOR and Brandywine Realty Trust 
Project Type:             Mixed-Use/Multi-Family 
Location:                  Market West, Philadelphia 
Services:                                 PR, Social Media, Advertising



print advertising



PR placements

January	7,	2017



social launch graphics



social media posts



THANK YOU!


